Status 3/2/10

----- Original Message -----
From: "Karen McDonald" <kmcdonal@saintmarys.edu>
To: mhicks@saintmarys.edu, nmenk@saintmarys.edu, rwilson@saintmarys.edu, mbowe@saintmarys.edu, shannon@saintmarys.edu, sochocki@saintmarys.edu, "koleary" <koleary@saintmarys.edu>, "Erin Sullivan" <esulliva@saintmarys.edu>, "Patrick O Daniel" <pdaniel@saintmarys.edu>
Cc: "Mary Louise Gude" <mgude@saintmarys.edu>, "Michelle Vasquez" <mvasquez@saintmarys.edu>
Sent: Tuesday, March 2, 2010 4:40:36 PM (GMT-0500) America/New_York
Subject: Visual ID Committee Update

Hi all,

We have not met since the joint meetings with the Religious Symbolism Committee, however, I wanted to keep the communication going and continue to progress against remaining action steps. Based on the summary the committe developed, I've noted status and indicated actions in bold.

Summary (from April 2009):
    Official visual identification system (College seal and logo) are appropriate. Aspirant and peer institutions typically have 1 (at most 2) logos beyond the College seal which is typically used by the President or for official documents. No action required based on our findings. I am attaching a white paper on best practices regarding sub-logos and ask that you read this paper before the committee makes any final recommendations regarding additional logos or identities (which will be fall 2010).
    Saint Mary’s does need to strengthen our visual identity guidelines, standards, and resource material; as well as educate all students/faculty/staff.  MarCom will update over the summer 2010 based on the aspirant/peer assessment and any feedback/recommendations you have. Please send any suggestions by May 1, 2010 - I will send a reminder in mid-April.
    Saint Mary’s should explore other (informal) symbols or identity for athletic or novelty use along with establishing a stronger athletic identity.  Original plans suggested this committee work on some ideas/designs. Based on the continued feedback that we need to understand student usage and needs and recognizing  they will be  key "users" and acceptors of these alternate logos, I am recommending we take a more systematic approach similar to that used in the development of the College's brand identity. Before we design or recommend, we do research. Specifically, get input from students, faculty, staff, and even alumnae via survey or focus groups. Obviously, we don't have the budget to engage an outside research firm. I'll put together a plan (working with Institutional Research). The intention will be to field that research before this academic year ends. (P.S. to Erin, at one point you mentioned some discussion with athletes re: what it means to be a Belle; can you please respond whether there is a formal recap and if yes, forward to the group for review?) 

    The College needs to determine appropriate use of elements within the current identities (Seal and logo) that have emerged as additional symbols or identities, e.g., the fleur de lis or French Cross.  This will be  be an outcome of the research findings, coupled with best practices and aspirant/peer research we have already done. 

    The French Cross is the most visible visual element that has become a symbol of the College whether within official visual id’s or standing alone.  Due to the need for student guidelines as we enter the 2009/10 academic year, we need to establish immediate guidelines and procedures. This was established last semester and is posted on the RSC Web site.

As always, all info/documents is posted on www.saintmarys.edu/~kmcdonal under <Visual ID>. I recognize your service has gone on much longer than anticipated and I thank you for that. As always, the research step does add time, but it will guide our actions and the work of the designers and assure we meet the needs of the College. 

-- 
Karen McDonald '76
kmcdonal@saintmarys.edu
Saint Mary's College - Notre Dame, IN
Integrated Marketing Communications
(o) 574-284-5340
(c) 773-405-3009

